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GENERAL DATA CONCERNING MIGRANTS AND 

NATIONAL LABOUR MARKET 

 

 

 Migration overview in France 

 

According to the INSEE and to the Ministère de l’intérieur – Enquête ELIPA, a migrant 

is defined as a foreign-born person in a foreign country1. Currently there are 5.84 million 

migrants in France.  

 

 

Origin in 2015 (%):  

 

Total EU (27) 31.7 

Total Africa 43.5 

Other non EU countries 24.8 

  

According to the 2013 census of population of INSEE and the Ministry of Interior 

data2, 67% of migrants in France come from outside of the EU and almost half of them come 

from Africa. These figures reflect the diversity of migration in France and will need a certain 

consideration in the implementation of our project. 

 

 

Reason of migration and gender split (%):  

 

                                                 
1“[Migrant] is a general category to which refugees belong, but also foreign students or workers from other 

countries, for example. A refugee is a person forced to leave his country because of a major political crisis: war, 

ethnic violence.”, Catherine Wihtol de Wenden, CNRS Le Journal, 22.09.2015, on line : 

https://lejournal.cnrs.fr/articles/migrant-refugie-quelles-differences  
2 Ministère de l’Intérieur, Immigration, asile, accueil et accompagnement des étrangers en France, (2016), 

“Activité, emploi et chômage des immigrés en 2015”, [internet] available at : 

https://www.immigration.interieur.gouv.fr/Info-ressources/Donnees-statistiques/Etudes-et-

publications/Publications/Numeros-parus-en-2016/Activite-emploi-et-chomage-des-immigres-en-2015  

https://lejournal.cnrs.fr/articles/migrant-refugie-quelles-differences
https://www.immigration.interieur.gouv.fr/Info-ressources/Donnees-statistiques/Etudes-et-publications/Publications/Numeros-parus-en-2016/Activite-emploi-et-chomage-des-immigres-en-2015
https://www.immigration.interieur.gouv.fr/Info-ressources/Donnees-statistiques/Etudes-et-publications/Publications/Numeros-parus-en-2016/Activite-emploi-et-chomage-des-immigres-en-2015
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According to the Survey of Trajectories and Origins (TeO)3, carried out in 2008 by the 

National Institute for Demographic Studies (INED) and the National Institute for Statistics and 

Economic Studies (INSEE), migrant women are more and more numerous in France.  

Women accounted for 47% of the migrant population in 1911, 44% between 1954 

and 1975, and 51% in 2008. They accounted for 65% of migrants from EU countries and 57% 

of migrants from Central Africa or the Gulf of Guinea. The change in migration policy and the 

legal recognition of the right to family reunification since 1974 can explain the feminization 

of the migrant population since the mid-1970s. Indeed, according to the INSEE, only 3% of 

women come to France for professional related reasons. This does not mean that migrants 

do not work (or look for work). It stresses that professional migration is not a priority in the 

eyes of migrant women when they answer the question “Why are you coming to France”. 

Most part of them, come to join their family. 

 

Cause of migration Men Women 

Professional migration 15  3 

Family related migration  62 81 

Asylum/refugee 15 13 

Other 7 5 

Total 100 100 

 

 

Nevertheless, there are also more are more women migrant unmarried or "pioneers" 

who are ahead of their spouses. They accounted for 16% of migrants who arrived without 

their spouses before 1974, compared to 42% since 1998. They are also coming to France to 

study: after 1998, one foreign student out of two is a woman, compared to one in four in the 

period 1975-1983 (APUR, 2016:13). Consequently, we can notice that even if a huge majority 

of women migrant are coming to join their family, their migration motivation are changing 

and the survey shows a clear connection between migration patterns of both sexes. 

 

 

Age and reason for admission (%):  

 

 Professional Family related Refugee 

0 to 17 3 6 13 

                                                 
3APUR, Mairie de Paris (2016), Les entrepreneurs étrangers à Paris, [internet] available at : 

http://www.apur.org/sites/default/files/documents/entrepreneurs_etrangers_paris.pdf  

http://www.apur.org/sites/default/files/documents/entrepreneurs_etrangers_paris.pdf
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18 to 29 65 57 48 

30 to 39 24 27 24 

40 to 49 6 7 10 

Over 50 1 2 5 

  

We can see, according to the ELIPA survey4, that 89% of the professional related 

migration concern people between 18 and 39 years old. This should be taken into account 

when thinking about our target groups. Most of them are young/adult people who are not 

over 40 years old. 

Migrants and labour market overview in France 

 

Employment according to age and nationality in 2015 (%): 

 

 Altogether            Migrants Non-migrants 

15-29 years old 53.7 48 54.1 

30-49 years old 88.9 77.3 90.6 

50 and more 34.6 37.2 34.3 

 

According to the INSEE data5, we can say out that migrant people are less employed 

than non-migrants people and generally 50 years old and more migrants and young migrants 

are more exposed to difficulties in the labour market. 30-49 years old are frequently the 

most active age group even if we can notice differences between migrant and non-migrant 

people, who are respectively employed at 77.3% and 90.6%. 

 

 

Active population in 2015 (in thousand):  

 

 Altogether Men Women 

Migrant 2 841 1 547 1 295 

Non-migrant 25 885 13 385 12 500 

Total 25 726 14 932 13 795 

 

 

                                                 
4 European Project Migrapreneurs (2017), [internet] available at : https://migrapreneurs.eu/  
5INSEE (2016), Tableaux de l’économie française, [internet] available at : 

https://www.insee.fr/fr/statistiques/1906669?sommaire=1906743  

https://migrapreneurs.eu/
https://www.insee.fr/fr/statistiques/1906669?sommaire=1906743
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Activity rate in 2015 (%):  

 

 Altogether Men Women 

Migrant 54.8 62.4 47.8 

Non-migrant 56.3 60.8 52.2 

Total 56.1 61 51.7 

 

According to the survey “Activité, emploi et chômage des immigrés en 2015”  made 

by the Ministry of Interior and the INSEE (Ibid), generally speaking, migrant women have 

more difficulties to enter the labour market than non-migrant women, migrant men and 

non-migrant men. In fact, only 47.8% of migrant women are in activity in 2015, while 52.2% 

of non-migrant women and 62.4% of men migrant. In that way, they are suffering a twofold 

problem. This trend can be explicated in different way we are trying to explain throughout 

this research. 

 

 

Breakdown by activity status and nationality of persons aged 15 years old or over (%):  

 

 Study Employment Unemployment Inactive Retired  

Total French 

national 

8.1 50.5 7.4 6.8 27.2  

Total UE (27) 

national 

4.6 50.8 7.7 9.8 27.1  

Total Africa 

national 

6.3 37.6 19 21.6 15.5  

Total others 

national 

11.1 40.9 16.2 23.4 8.4  

 

We can notice, according to the Ministry of Interior and the INSEE survey 

“L’immigration en France, données du recensement 2013”6, that, on a one hand, Africa 

national and others national migrants are less employed than other residents in France. On 

the other hand, unemployed rate for these people is high. The same observation applies to 

inactive but not retired people, as housewives for example.  

                                                 
6Ministère de l’Intérieur, Immigration, asile, accueil et accompagnement des étrangers en France, (2013), 

“L’immigration en France, données du recensement 2013 », [internet] available at : 

https://www.immigration.interieur.gouv.fr/Info-ressources/Donnees-statistiques/Etudes-et-

publications/Publications/Numeros-parus-en-2016/L-immigration-en-France-donnees-du-recensement-2013  

https://www.immigration.interieur.gouv.fr/Info-ressources/Donnees-statistiques/Etudes-et-publications/Publications/Numeros-parus-en-2016/L-immigration-en-France-donnees-du-recensement-2013
https://www.immigration.interieur.gouv.fr/Info-ressources/Donnees-statistiques/Etudes-et-publications/Publications/Numeros-parus-en-2016/L-immigration-en-France-donnees-du-recensement-2013


   

 
 

7 

 

 

 

 
 

Unemployment (%):  

 

 Altogether Men Women 

Before migration 8 6 10 

At arrival 33 24 48 

One year after 24 18 34 

Two years after 21 15 29 

  

Concerning unemployment, we can appreciate, according to the ELIPA survey (Ibid), 

that migrant unemployment rate gets lower after 2 years of arrival. This shows that it is 

necessary to have an adaptation period. It is interesting to notice that unemployment 

amongst women is much higher in France. Before migration, the unemployment rate is both 

lower (which means that a lot of migrants find themselves without a job when they come to 

France) and with less gender gap (8% men/10% women). This shows that it is necessary to 

create innovative ways for migrant women to find professional activities.   

 

Indeed, economic integration of non-communal foreigners in Paris is sometimes 

difficult (APUR, Mairie de Paris, 2016:14). In 2011, 20.7% of non-EU residents residing in Paris 

declared themselves unemployed, compared with 10% of French nationals.  In addition, 

foreign employees are more often on fixed-term or part-time contracts. This population often 

faces a multiplicity of difficulties. In addition to economic integration, other problems arise: 

legalization of their situation, access to housing, mastery of French, codes and standards of 

French society and more specifically those of the labour market. Some people misunderstand 

their rights or demonstrate a visible lack of self-confidence. 

 

 

Active women rates according to status and socio-professional category in 2015:  

 

 Altogether Non-migrant 

women 

Migrant women 

Farmer 27.6 27.4 37.2 

Craftsman, 

shopkeeper, 

business 

owner 

29.2 30 23.9 
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White collar 

professions 

39.9 40.1 36.9 

Technicians 

and associate 

professionals 

52.1 52.4 47.5 

Employees 75.9 76 75.2 

Worker 20.1 19.4 24.2 

Unemployed 

and have 

never work 

before 

48.2 45.6 63.3 

Not 

documented 

49.6 50 47.7 

Total 48 48.3 45.6 

 

  

According to the INSEE data of 2015 (Ibid), generally, most part of the women are 

working as employees. The second activity group for both is technicians and associated 

professions. However, concerning the craftsman, shopkeeper and business owner category, 

we can observe a certain difference between migrant and non-migrant women who are 

employed respectively at 23.9 and 30%. In few words, we can observe that migrant women 

are generally less employed than non-migrant women and that our target category is the 

lowest in the list for migrant women.  

 

 

Women migrant activity rate according to education level (2013):  

 

According to the survey “L’insertion professionnelle des femmes immigrées”,7 a high 

level of education facilitates access to the labour market. However, migrant women face a 

doubly unfavorable situation at the same level of education: they are less active than women 

as a whole and than migrant men. This difference is particularly important for migrant 

women with a high level of education, with 69% active compared to 80% of women.  

The least "effectiveness" of high levels of education is to be related with the 

                                                 
7Ministère de l’Intérieur, Immigration, asile, accueil et accompagnement des étrangers en France (2013), 
“L’insertion professionnelle des femmes immigrées”, [internet] available at : 
https://www.immigration.interieur.gouv.fr/fr/Info-ressources/Donnees-statistiques/Etudes-et-
publications/Publications/Numeros-parus-en-2013/L-insertion-professionnelle-des-femmes-immigrees   
 

https://www.immigration.interieur.gouv.fr/fr/Info-ressources/Donnees-statistiques/Etudes-et-publications/Publications/Numeros-parus-en-2013/L-insertion-professionnelle-des-femmes-immigrees
https://www.immigration.interieur.gouv.fr/fr/Info-ressources/Donnees-statistiques/Etudes-et-publications/Publications/Numeros-parus-en-2013/L-insertion-professionnelle-des-femmes-immigrees
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recognition mechanisms of foreign diplomas, special conditions for exercising certain 

professions, or even the impossibility of working when they do not have French diplomas. 

Moreover, as we have already seen, the activity rate increases progressively according to the 

duration of the presence in France, whatever the level of diploma. A significant proportion of 

migrants are inactive during the first few years of their arrival, in particular women, who 

often combine a family project and then a professional project. Finally, the increase in 

activity rates indicates a strong desire of integration despite the difficulties faced. 

 

 
Source : Le Mancq D. (2013), Infos migrations, Département des statistiques, des études et de la 

documentation, numéro 51, mars 2013 

 

Level of education and entrepreneurship  

 

Generally, migrant entrepreneurs have lower academic qualifications (lower level 

diplomas) than their French counterparts: 41% of migrant entrepreneurs do not have an 

university degree, a high school diploma or a French Certificate of general education (brevet 

des collèges) or other against 17% of their French counterparts. The lack of a diploma among 

migrant entrepreneurs is more evident among "traditional" businesses managers (48%) than 

those who ascribe to the auto-entrepreneur scheme (34%) (DAAEN/APCE, 2013: 12). 

Nevertheless, 34% of migrant entrepreneurs have a higher education qualification (Ibid) and 

27% have technical secondary-level diplomas (S. Plana in OECD, 2010: 186). 
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General statistics about entrepreneurship  

 

 

Entrepreneurship on the rise  

 

Since 2003, business creation has grown substantially in France (+ 62% between 2002 

and 2008) as a result of various measures implemented both at the national level (laws 

promoting economic initiative – LIEs, the ASSEDIC unemployment office, etc.) and at the 

local level (regions, departments, etc.) (Migrapreneurs project, 2017). It is likely that these 

measures have been accompanied by a change of mentality in France towards business 

creation and entrepreneurship more broadly. All categories of entrepreneurrs have been 

affected by this strong growth, whether they are of foreign or French nationality. This has 

meant that the share of migrants has remained virtually the same, even though their 

numbers increased over this period (Plana in OECD, 2010: 184). Generally, between 1998-

2008 there has been an increase in the annual number of new migrant entrepreneurs in 

France (over 35 000 per year) (OECD, 2010: 41). 

 

According to the INSEE, in 2014 about 2,819,000 people pursued an activity as a self-

employed person in France, thus representing 10.57% of active labour force. From the 

2,855,000 entrepreneurs registered in France in 2012, 1,124,000 employed personnel. 

Women entrepreneurs amounted to 30% of the total entrepreneurs and 24% of all 

employers, compared to the total EU proportions of 31% and 26%, respectively. The majority 

of women entrepreneurs (68%) were solo entrepreneurs (European Commission, Panteia, 

2014: 3).  

 

 

Major groups of migrant entrepreneurs  

 

According to the French Agency for Entrepreneurship (APCE), there are two major groups 

of migrant entrepreneurs: 

1- Young (over 60% are younger than 30 years old), highly skilled (93% have college 

degrees) male (9 out of 10 times), who in over 50% of the cases know someone 

who is also an entrepreneur (has a reliable network). 

2- Adult (30% are over 35) less educated (41% do not have a high school diploma 
and only 34% have tertiary level diplomas) male entrepreneurs. For both groups, 
most of them (74%) are originally from non-EU countries. 
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Gender split - Women representation 

 

According to the aforementioned data, migrant women are unrepresented. Only 26% of 

all entrepreneurs are migrant women (against 32% of French women entrepreneurs). Female 

presence is among the "auto-entrepreneur" category is higher: 32% of women against 21% 

for enterprises excluding the "auto-entrepreneur regime (DAAEN / APCE, 2013: 12). 

In 2012, 4% of the adult population in France were women entrepreneurs; 21% of these 

characterized themselves as necessity entrepreneurs and 79% as opportunity entrepreneurs; 

57% of the total were sole founders (Migrapreneurs Project, 2017). 

 

 

Migrant entrepreneurs and entrepreneurial activities 

 
Migrant entrepreneurs’ origins 

 

In Paris (we can extrapolate this data to the rest of the country), a half of all non-EU 

migrant entrepreneurs come from China, Algeria, Tunisia, Morocco and Turkey. Americans 

and Egyptians also represent a significant portion (APUR, Mairie de Paris, 2016:2). 

 

Companies founded by migrants 

 

Migrants (4% intra-EU migrants and 4% non-EU migrants) founded around 8% of the 

new enterprises created in 2010 in France (DAAEN/APCE, 2013: 10). Accordingly, there were 

about 25,000 new enterprises founded by extra- EU migrants in 2010 (Ibid). 

In Paris, non-EU migrants manage 1 in 10 enterprises (APUR, Mairie de Paris, 2016:2). 

Of an annual volume of 200.000 enterprises created in France, migrant entrepreneurs have 

created around 15.000. 

 

 

Profile of businesses created by migrant entrepreneurs  

 

Immigrant enterprises tend to be in low-value-added sectors:  
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• more frequently have a “craft business” (entreprise artisanale) (40% vs. 34% for the 

French). This reflects the fact that 60% of craft businesses (i.e. businesses registered 

in the trade directory are engaged in construction activities) 

• more often engage in subcontracting (22% as compared with 12%) (Plana in OECD, 

2010: 185). 
 

 

Top sectors for entrepreneurial activities  

 

According to a study led by the Agency for the Creation of Enterprises (APCE), half of 

the enterprises ("traditional" or self-employed) created by foreigners (including self-

employed entrepreneurs) are concentrated in two sectors: Construction (31%) and retail 

trade (20%), compared with 16% and 14% respectively of companies created by French 

people (APUR, Mairie de Paris, 2016: 16). According to data from the registry of the Paris 

Commercial Court (excluding auto entrepreneurs), hotels and restaurants, real estate and 

trade are the main sectors of activity of enterprises run by non-Community foreigners.  

 

When it comes to migrant women entrepreneurs, research has shown that tend to be 

more active in service industries. This reiterates the findings on other European countries, 

where migrant women tend to enter fields already familiar to them or linked to traditional 

female roles and stereotypes such as cooking, healthcare, domestic help, beauty care 

(Halkias et al., 2011:153).  

 

 Moreover, according to the APUR survey, the business sector is often linked to the 

country of origin: imported raw materials for cosmetics, crafts (jewellery, textiles for 

example), import/export, logistics, news communication technologies, etc. Often, it is a 

question of transforming or valuing products from the country of origin. Projects linked to 

both France and the country of origin are becoming more frequent. On this point, the “auto-

entrepreneur” created in 2005 changed the situation. In fact, a simple declaration will suffice 

to become “self-entrepreneur”8. This declaration must be transmitted by Internet 

(mandatorily, from January 1, 2016) to the Centre de Formalité des Entreprises (CFE) 

responsible for the activity: 

 

-  The Chamber of Commerce and Industry (CCI) for a commercial activity 

-  The Chamber of Trades and Handicrafts (CMA) for a craft or trade and artisanal activity, 
                                                 
8« Comment devenir auto-entrepreneur : démarches à effectuer !»[internet] available at : 

https://www.legalstart.fr/fiches-pratiques/autoentrepreneur/statut-auto-entrepreneur-quelles-demarches/  

https://www.legalstart.fr/fiches-pratiques/autoentrepreneur/statut-auto-entrepreneur-quelles-demarches/
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-  The URSSAF for a liberal activity 

- The Registry of the Commercial Court for a Commercial Agent 

 

A photocopy of a piece of identification must accompany this declaration. Then, you 

will receive the following information:  

- A Siret number (establishment identifier)  

- A notification concerning the tax regime 

- The contact details of the tax contacts that you will have to contact in order to declare and 

pay the tax on the profits and property taxes of companies (CFE self-contractor) 

- The contact details of a dedicated correspondent "new company" to obtain information on 

exemptions and tax breaks that you can benefit. 

 

 

Economical outcomes of migrant entrepreneurship 

 

Migrant entrepreneurs contribute to the economy by creating new businesses. 

Businesses created by migrant entrepreneurs employ 1,63 persons (including the 

entrepreneur and his/her associates). This figure is smaller among business created by 

French entrepreneurs, who on average employ 1,57 persons (S. Plana in OECD, 2010: 184).  

The salaried employment generated by migrant entrepreneurs counts for 9% of the 

salaried jobs generated at a start-up of all new businesses (Ibid: 186). In both 2007 and 2008, 

migrant entrepreneurs annually employed almost 400 000 in France (OECD, 2010:15). 

 

Besides job creation, migrant entrepreneurs contribute to the overall economic growth of 

the receiving country. However, because of the lack of complete statistical tools it is difficult 

to gather true empirical evidence regarding the actual contribution of migrant entrepreneurs 

to the French economy. General data shows that in 2009, migrants in France received 

EUR47.9 billion from the French state (welfare, housing, education, etc.), but they 

contributed EUR 60.3bn. In other words, migrants contributed a net EUR 12.4bn to public 

finances (European Economic and Social Committee, 2012:9). 

 

However, according to data from the registry of the Paris Commercial Court (APUR, 

Mairie de Paris, 2016:19), about 3500 corporate failures were registered in Paris in 2014. 

These are essentially liquidations, before adjustments and safeguards. There is a high 

proportion of leaders from non-EU nationalities. Indeed, non-EU foreigners headed 18% of 

the liquidated companies, whereas they represent 9% of company directors. 
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In summary, migrant women in France face various difficulties to implement 

entrepreneurial project in France (gender, racial, social, etc.).  Most of them come from non-

EU countries, are over 30 years old, and generally do not have a high level of education. They 

are working mainly in service industry and are more exposed to unemployment than migrant 

men and non-migrant people. That is why it is important to create innovative ways to offer 

professional activities for migrant women. In that way, the “auto-entrepreneur” status 

available since 2005 appears as a very good option to start such a project.  

 

  

 

BUSINESS CLIMATE FOR (FOOD-RELATED BUSINESS) 

ESTABLISHMENT FOR MIGRANT / MIGRANT 

ENTERPRISES 

 

 

 

Businesses of migrants in the area, local competitions, profitability and chances of 

success 

According to data from the registry of the Paris Commercial, hotels and restaurants, 

real estate and trade are the main sectors of activity of companies headed by non-EU 

foreigners in Paris (APUR, Mairie de Paris, 2016:16). Some activities are more widespread 

among certain nationalities. For example, hotel and restaurant leaders are twice as likely to 

be among Chinese, as compared to their proportion among all non-EU leaders (respectively 

40% and 20%). Moreover, we can notice that for a large majority of migrant (except United 

States), hotels and restaurants businesses represent a considerable percentage of the 

business creation.  

 

 

 

 

 

Sectors of activity of business leaders according to the manager nationality 
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Nevertheless, business creation for migrant people is a long and sometimes difficult 

process. According to the people we interviewed, there are many elements to take into 

account when you want to start a business project (depending on the area of implantation, 

the business idea, the economic climate, etc.). As the restorer of the QG restaurant said: “We 

must know that in the trade sometimes we win, we make money, and sometimes we lose”. 

Generally, all the people we interviewed mentioned this element in terms of business 

creation. Whether in the culinary field or not, Lorena Rojo, owner of the Santa Carne 

restaurant expressed: “One must be very positive, and always have a plan A, B and C […]. If it 

works well, otherwise it does not matter. […] We must not let ourselves be defeated. [We] Do 

not listen too many the negative things people say to you, for example: how are you going to 

do this...? Every problem has a solution. A project is a challenge. ”. Consequently, the market 

research has an important role to play in the implementation of a business creation.  

Moreover, employers cost are very important in France and need to be taken into 

account in the business plan to bankruptcy. For example, Lorena Rojo expressed that she 

paid 23 000 euros of expenses for 10 employees this month.  In that way, the self-employer 

status is a good option to reduce the cost and begin quickly an activity. Furthermore, when 

you are owner of an enterprise, you cannot benefit from unemployment indemnities and the 

social security is not the same as the others. You have to deal with the RSI (Regime Social des 

Indépendants) and it is expensive. Moreover, the cost of rent is an important element in the 

local competition and chances of success for a business entrepreneur.  According to Lorena, if 
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you want to implement a restaurant it is indispensable to have a cheap rent. Nevertheless, if 

the location is good, rents tend to be expensive. In that way, street sale, as Gloria’s business 

can be a good alternative to reduce rent costs, although it is still necessary to pay a site, 

which can be more or less expensive according to the degree of attractiveness of the area.  

The interviews we have done have pointed out some difficulties extra for women 

entrepreneurs. Childcare and childcare expenses are an important element to take into 

account for women in the implementation of a business. Many women can renounce to their 

project because of their family obligations. Moreover, a lot of migrant women are single 

parent family, which complicates the situation. That is why, this element and eventually 

compensating mechanisms should be though and taken into account in the project 

implementation. Moreover, according to the neighbourhood and the kind of business set up, 

a migrant women entrepreneur interviewed highlighted the difficulties to manage alone the 

situations of alcoholism and violence that could take place in the restaurant.  

Finally, all the participants to the focus group and the interviews agreed to recognize 

the importance of the networking, the location area, the personal motivation and social 

support as key elements for the business establishment, profitability and chances of success.  

 

National, regional, local support services for entrepreneurs or business incubators  

 

Institutional support 

 

Start or embarking a business creation project can frighten or even discourage 

migrant entrepreneurs. First of all, they need to identify the right people and start the 

project in the best possible way. The project starts from a definition but also from a work on 

oneself. The fear of launching is a first obstacle to the creation of a company. However, in the 

particular case of migrants, business creation is seen as an opportunity for the integration of 

migrants or citizens with a migration background as well as for jobs creation and innovation. 

There are various public and private counselling and support schemes aimed at 

supporting and promoting business creation. Although, general advice and training services 

for business creators can be used by migrants. Various initiatives and projects target explicitly 

immigrant entrepreneurs9.  

                                                 
9 http://autoentrepreneur.fr/  

http://autoentrepreneur.fr/
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 Before beginning his proper business, it is important to have professional knowledge 

and good management methods.  In this case, there are three major structures who help 

migrant entrepreneurs to begin their project:  

 

- Chambers of trades and craft 

- Chambers of commerce and industry 

- The agency for the creation of companies 

 

 

Chambers of Trades and Crafts support 

 

 The Chambers of Trades and Crafts offers regularly information meetings in order to 

present the specificities of the “self-employer” status. They also have training courses to help 

them to define their project, to evaluate their profitability of their project and to launch 

them. More information here: http://www.cma-paris.fr/creer-reprendre/cmap-presente/les-

formalites-administratives-de-creation-reprise  

 

  

Chamber of Commerce and Industry support 

 

They offer personalized or collective help. For example, they can attend information 

meetings, a five-day training session or benefit from individual support for the formalization 

of their project.  

For more information:  

http://www.cma-paris.fr/creer-reprendre/cmap-presente/l-accompagnement  

http://www.cci.fr/web/creation-d-entreprise  

http://www.cci.fr/web/creation-d-entreprise/l-offre-creer-des-cci  

 

 

The agency for enterprise creation  

 

The Agency for the Creation of Enterprises (APCE) is an association created in 1979 

aimed at project promoters, support professionals and public authorities to raise awareness, 

inform and guide throughout the creation process Development of the business. It is backed 

by the State, the Caisse des Dépôts (CDC), the Conseil Supérieur de l'Ordre des Experts-

Comptables (CSOEC) and the Permanent Assembly of Chambers of Trades and Crafts 

(APCMA). It has an observatory for business creation and provides documentary resources on 

http://www.cma-paris.fr/creer-reprendre/cmap-presente/les-formalites-administratives-de-creation-reprise
http://www.cma-paris.fr/creer-reprendre/cmap-presente/les-formalites-administratives-de-creation-reprise
http://www.cma-paris.fr/creer-reprendre/cmap-presente/l-accompagnement
http://www.cci.fr/web/creation-d-entreprise
http://www.cci.fr/web/creation-d-entreprise/l-offre-creer-des-cci
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the subject at all stages. Specialized websites managed by the APCE are aimed in particular at 

self-entrepreneurs, women and Projects in priority neighbourhoods. More information here: 

https://www.afecreation.fr/  

Other resources exist to learn about the training course of creation of a company, 

such as the websites http://www.creersaboite.fr of the region Ile-De-France. 

 

  

Enterprise creation support 

 

According to the website legalstart.fr, people wanted to become “auto-entrepreneur” 

can benefit from a number of public incentives. If they are a job seeker or meet certain 

criteria (age, etc.), they can apply for self-contractor ACCRE. If they get ACCRE, they can apply 

for NACRE, which means help with the assembly of their project and the development of the 

company. If they carry out their activity from the overseas departments, they can be exempt 

from payroll taxes for 24 months for the craft and commercial professions. Employment 

center support, such as the partial maintenance of unemployment insurance benefits, is also 

available. Once they become self-entrepreneur, they can join groups of self-entrepreneurs to 

maximize their chances of development and defend your interests. 

 

Associative support  

 

Administrative procedures, mastery of project implementation and substantial 

personal investment are unavoidable in the business creation. Migrant people may face 

additional challenges, such as the lack of mastery of the French language, a certain lack of 

knowledge of the French codes and the French entrepreneurial world. Migrant 

entrepreneurs may be penalized by the complexity of the administrative procedures to be 

followed. The levels of demand in the assemblage of projects often unsuitable, in particular 

due to a formalism required sometimes incompatible with people who culturally work more 

with the “instinct” and the orality culture. The content of training courses is sometimes 

considered too elitist, in particular those dispensed by the consular chambers or the 

mandatory training course considered expensive by the Chamber of Trades for all self-

employed entrepreneurs (APUR, Mairie de Paris, 2016:29). That is why some associations are 

specialized in monitoring these audiences throughout their professional, even social and 

cultural projects. They offer personalized and qualitative support.  

https://www.afecreation.fr/
http://www.creersaboite.fr/
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Successful integration does not necessarily result in the successful completion of the 

business creation project.  Generally, there is little or no follow-up once the company has 

been created, partly because of the long time of creation (1 to 2 years) and the various 

structures that intervene throughout their journey. It is sometimes difficult for associations 

to value successes. This could be an element to take into account in the implementation of 

the Arise project. 

According to the association and her history, they accompany migrant from different 

countries. For example, Singa (https://www.singafrance.com/) receives relatively non-

francophone refugees, relatively graduated.  The Research Group Realization Rural 

Development (GRDR) (http://www.grdr.org/) accompanies historically Malians, Senegalese 

or Mauritanians. Nevertheless, more and more people from Eastern Europe, Indians and Sri 

Lankans are monitored by the GRDR. However, there are few or no associations specialized 

for Asian migrant in Paris.  

 

Other associations are specialized in helping migrant women, as IRFED Europe 

(http://blog.irfed-europe.org/), which is an association aimed at business support, created in 

1980. IRFED Europe receives about 80 women a year from one of three courses: short 

training in entrepreneurship awareness, six-week training in market research and training in 

accounting and finance. The level of training is adapted to the level of women who are 

increasingly graduates. Half of women trained at IRFED Europe have graduate studies. 

Those associations, often position themselves as an intermediary between "common 

law" and migrant entrepreneurs. Nevertheless, they go beyond their mission of 

accompanying the creation, since they often manage related problems: mastery of the 

French language, administrative situations (papers), prevention of discrimination (reminder 

of the law). The binomials that follow the promoters of projects are trained to start a 

business, but also to deal with intercultural diversity. It is above all a question of restoring 

their confidence, particularly in the case of refugees, whose life experiences may have been 

particularly destructive.  

 

 In order to help more people, associations such as Singa or SIAD 

(http://www.siad.asso.fr/) have plans to digitize their activities, in the form of an e-learning 

platform or a social network. For example, SIAD launched the Cré'Afrique e-learning platform 

in partnership with the East-Ensemble agglomeration community, the Cofides Nord-Sud 

(bank guarantee company) and Graine de talents, a business incubator Located in Yaoundé 

(Cameroon). 

 

https://www.singafrance.com/
http://www.grdr.org/
http://blog.irfed-europe.org/
http://www.siad.asso.fr/
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These initiatives offer services that supplement those of general business development 

organisations and are designed to address the specific needs of migrants. Moreover, there 

are a multitude of organizations specialized in help and support of “auto-entrepreuners”. To 

access the list of local and regional grants you can visit the APCE website: 

https://www.afecreation.fr/pid322/rechercher-une-aide.html?espace=1.  

 

The challenges of language and the deciphering of the codes of the host society 

 

Migrant entrepreneurs must devote time to learn or perfect their French to facilitate 

their integration journey.  "The APIES" (Association for the Promotion of Economic and Social 

Initiatives - http://apies.e-monsite.com/) proposes a specific accompaniment to migrant 

entrepreneurs, articulated in courses of the linguistic trainings devoted to the steps of 

creation. It is a creation of the courses Municipalities for adults, in partnership with the 

association Langues Plurielles (https://langues-plurielles.fr/).  

 

 

Networking 

 

In the process of accompanying the creation of a business, networking is an essential 

issue (APUR, Mairie de Paris, 2016:32). One of the biggest and even the main difficulty faced 

by entrepreneurs remains isolation. On the one hand, networking concerns contacts with 

institutions and associations that work specifically in one area: micro-credit (ADIE), financing 

(active France, etc.), collaborative workspaces (such as La Ruche, l'Archipel, etc.). Need is to 

orient towards an adequate structure, towards resource persons, to favour the dynamics of 

partnerships. On the other hand, the connection with resource people who have gone 

through the same stages of starting a business in France is also rich in lessons.  

 

 

 

National, regional, local existing financial support services for new entrepreneurs 

and start-ups 

 

 

In a context of economic crisis, banks' reluctance and a constrained real estate 

market, access to finance and premises can be a source of blockages. Funding denials are 

https://www.afecreation.fr/pid322/rechercher-une-aide.html?espace=1
http://apies.e-monsite.com/
https://langues-plurielles.fr/
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often linked to a lack of knowledge of the codes and prerequisites for setting up a business in 

France, poorly assessed risks or the meanderings of the administration. Moreover, migrants 

are potentially victims of more discrimination. Credit access dilemmas are at the forefront of 

cash flow problems among foreign non-EU business creators (36%). The lack of financing can 

lead to the abandonment of the project (APUR, Mairie de Paris, 2016:32). 

 

Financing mechanisms  

 

According to the APUR report, not all self-entrepreneurship require significant start-

up capital. 30% of foreign business creators used bank loans to finance their projects and 

36% of foreign business creators have benefited from public. Migrant entrepreneurs can find 

some financing help in the following devices:  

 

Accre: is an incentive scheme for starting a business, which consists mainly of a partial 

exemption from social security contributions and support during the first years of activity. It 

also allows certain beneficiaries to claim other forms of aid. More information here: 

https://www.afecreation.fr/pid643/accre.html  

 

 

France active: France active is a structure that helps financially the creators of companies 

who create their own employment via guarantees of bank loans and solidarity loans. More 

information here: http://www.franceactive.org/default.asp?id=26  

 

 

ADIE (Association for the right to economic initiative, microcredit-financing structure) 

support  

 

ADIE is a recognized association of public utility created in 1989 that helps people 

excluded from the labour market and the banking system to create their own business and 

thus their own employment thanks to microcredit. The activities funded are essentially 

commercial. The principle of Adie consists of making small loans with interest rates at market 

rates; a deposit of 50% of the amount is requested in the entourage. This deposit system can 

cause problems because migrants just arrive and do not have the networks to find surety 

people. Adie also offers a credit offer in solidarity groups that is very successful among 

women from sub-Saharan Africa. 

https://www.afecreation.fr/pid643/accre.html
http://www.franceactive.org/default.asp?id=26
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ADIE can grant them microcredit as well as micro insurance adapted to their situation. 

It can also accompany them through training, expert assistance and even individual coaching. 

If they are between the ages of 18 and 32, they can apply for the Adie CréaJeunes program to 

receive funding and specific training. 

To overcome cultural barriers, for example, for Muslims vis-à-vis the demand for bank 

loans, the Adie proposes a "liberty loan" for Muslims who allows them to pay interest 

immediately in the form of an application fee. Microcredit becomes a substitute for 

immigrant populations who are threefold excluded from the banking system: greater 

precariousness, difficulty in presenting their project according to the expectations of these 

financiers and their ethnic origin that can be a brake. More information here: 

https://www.adie.org/  

 

Paris initiatives enterprise (Pie): is a structure supported by France active and treats about 

600 cases per year, of which about 240 are registered. Public services or associations send 

project leaders to them as soon as the question of funding arises. 20% of the creators who 

arrive are from the neighbourhoods of the city's policy. More information here: 

http://www.pie.paris/  

 

 

The BGe: in partnership with MyMajorCompagny, launched NotrePetiteEntreprise.com 

(http://bgeparticipatif.fr/#/), a platform for crowdfunding entirely dedicated to the financing 

of entrepreneurial projects. Other general crowdfunding platforms exist as Ulule 

(https://fr.ulule.com/) or Kisskissbankbank (https://www.kisskissbankbank.com/).  

 

Therefore, we can notice that alternative solutions exist (community assistance, 

microcredit, pooling of premises, etc.). In addition to methodological support, migrant 

entrepreneurs can received financial and social assistance. For example, 36% said that they 

had received public subsidies or waivers while setting up the project, and 28% had received 

aid under the programme for assistance to unemployed persons who create or purchase a 

business Accre (Aide aux chômeurs créateurs/repreneurs d’entreprises). However, they 

received this aid less often than their French counterparts (OECD, 2010: 41).  

 

 

Community support  

 

To begin their enterprise, some migrants rely on the support of their community, 

whether for access to premises or more often for financing. According to a study by APCE, 

https://www.adie.org/
http://www.pie.paris/
http://bgeparticipatif.fr/#/
https://fr.ulule.com/
https://www.kisskissbankbank.com/
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50% of foreign business creators use the assistance of a close relative to set up the project. 

These relatives may be the spouse (24%), another member of the family (30%) and/or a 

professional relative (10%) (APUR, Mairie de Paris, 2016:29). 

 Within the Asian community, the use of tontines is widespread in order to finance the 

creation of an activity. This type of approach seems to be a little less usual today, since the 

younger generations have more recourse to banking. Interest rates are currently low and 

inter-community loans can help to build up initial capital. Within the Maghreb and Sub-

Saharan communities, there is also a strong appeal to the community and the network to 

finance the activity. The use of bank loans is therefore rare. The help of the community is not 

only financial, it also consists of human resources (Ibid.). 

 

 

 

Business set-up process - support received  

 

Generally, two out of five migrant entrepreneurs had less than EUR 4 000 of initial 

capital to finance their project and only 4% of migrant entrepreneurs had EUR 40 000 or 

more. Projects requiring large amounts of capital are more numerous among French 

entrepreneurs (12% had at least EUR 40 000) (Migrapreneurs Project, 2017). 

To finance their project, 27% of migrants made use of bank loans. Access to bank 

loans is less frequent for migrant entrepreneurs than for the French (38%).  

 

Few entrepreneurs set up their project alone: two-thirds of them declare not having 

received support. Most often, they receive assistance from someone close to them in 

preparing the business plan (45%). This person could be the spouse (22%), another family 

member (26%) or a person that they knew from work (7%). In addition, many of them also 

use support from start-up professionals (39%). This included organisations specialised in 

business creation (Ibid).  

 

According to the APUR report (Ibid:48), more than half of the companies have a 

capital of less than 7500 euros (especially the nationalities of Africa and Central and South 

America ). The difference with the leaders of the nationalities of the European Union 

(including France) is visible especially for large capital. 28% of enterprises run by Community 

foreigners have a capital of more than 37 000 euros, compared with only 13% of enterprises 

run by non-Community aliens, ie almost three times less. On the other hand, 36% of North 

American-controlled companies have a capital equal to or greater than 37,000 euros. Young 
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start-up entrepreneurs, that is, less than a year old, have smaller capital since 68% start with 

less than 7500 euros of capital.  

 

 

PRECONDITIONS FOR BUSINESS ESTABLISHMENT 

FOR MIGRANTS 
 

 

Create an enterprise is for a lot of migrant an opportunity to exercise a professional 

activity on French soil. In France, there 10 types of entrepreneurship10:  

  

- Self-entrepreneurship 

- Limited liability company (Société à responsabilité limitée – SARL) 

- One person limited liability (Entreprise unipersonnelle à responsabilité limitée – 

EURL) 

- Société d'exercice libéral à responsabilité limitée (SELARL) 

- Société Anonyme (SA) 

- Société par actions simplifiée (SAS) 

- Société par actions simplifiée unipersonnelle (SASU) 

- Société en nom collectif (SNC) 

- Société civile professionnelle (SCP) 

 

 

According to Valérie Talmon11, migrant's business creation in France can presents 

some specific barriers. 88% of migrant entrepreneurs declare having faced different kinds of 

difficulties while setting up their enterprises against 78% of French entrepreneurs.  

 

Among the main challenges faced by migrant entrepreneurs are:  

 

                                                 
10Cléon Pierre, Les Echos business, « Les différents types de société » [internet] available at : 

https://business.lesechos.fr/outils-et-services/guides/guide-de-la-creation/1417/1423-6-les-differents-types-de-

societes-24609.php  
11 Talmon Valérie, Les Echos business, « Immigration/création d’entreprise : vers un visa entrepreneur élargi ? », 

[internet] available at : https://business.lesechos.fr/entrepreneurs/aides-reseaux/immigration-creation-d-

entreprise-vers-un-visa-entrepreneur-elargi-58389.php  

https://business.lesechos.fr/outils-et-services/guides/guide-de-la-creation/1417/1423-6-les-differents-types-de-societes-24609.php
https://business.lesechos.fr/outils-et-services/guides/guide-de-la-creation/1417/1423-6-les-differents-types-de-societes-24609.php
https://business.lesechos.fr/entrepreneurs/aides-reseaux/immigration-creation-d-entreprise-vers-un-visa-entrepreneur-elargi-58389.php
https://business.lesechos.fr/entrepreneurs/aides-reseaux/immigration-creation-d-entreprise-vers-un-visa-entrepreneur-elargi-58389.php
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 dealing with administrative formalities (41% against 34% of French entrepreneurs), 

 Access to financing (31% against 20% for French) 

 Opening a bank account (12% against 4%) 

 Access to a bank account overdraft (12% against 5%) 

 

 

Legal conditions for business establishment in general  

 

First of all, to become self-entrepreneurs in France, it is necessary to be in possession 

of a temporary residence card not expired. According to the French legislation (APUR, Mairie 

de Paris, 2016:25), any person of foreign nationality (outside the EU, the European Economic 

Area and Switzerland) wishing to reside in France and to practice a trade, industrial or artistic 

profession must apply for a long-[stay visa and a residence permit authorizing the exercise of 

a Professional activity. The visa obtained by the French consulate depends on the assessment 

of the economic viability of the project, of the compatibility of the activity with "public 

safety, sanitation and tranquility". The next step is to ask the prefecture of the department 

for a receipt of (On presentation of proofs), pending registration in the Trade and Companies 

Register or in the Directory of Trades and the handing over of the residence permit bearing 

the trade, industrial or artisan mention12. 

 

 

Legal conditions regarding special business areas  

 

Migrants’ legal status may also affect the life span and characteristics of their 

enterprises. The specific obstacles facing migrant entrepreneurs tend to decrease with 

continuing residence in the host country. Such obstacles are to be faced throughout the life 

cycle of an entrepreneurial venture and may limit migrants’ opportunities to extend beyond 

ethnic businesses. 

Enterprise creation is more difficult for migrant entrepreneurs. According to the 

research carried on by the SINE (Migrapreneurs Project, 2017), the failure rate among 

migrant entrepreneurs is higher ((20%) than for all entrepreneurs (17.5%). 

 

                                                 
12 CCI Paris Ile-de-France, « Les conditions de création de l'entreprise individuelle », [internet] available at : 

www.entreprises.cci-paris-idf.fr/web/reglementation/creation-entreprise/entreprise-individuelle-ei/quelles-

conditions-faut-il-remplir-pour-creer-une  

http://www.entreprises.cci-paris-idf.fr/web/reglementation/creation-entreprise/entreprise-individuelle-ei/quelles-conditions-faut-il-remplir-pour-creer-une
http://www.entreprises.cci-paris-idf.fr/web/reglementation/creation-entreprise/entreprise-individuelle-ei/quelles-conditions-faut-il-remplir-pour-creer-une
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Financial preconditions  

 

Difficulties Accessing Credit from Financial Institutions: A lack of adequate funding is a 

major obstacle to the start-up and development of SMEs, regardless of the owner’s national 

origin. Nevertheless, credit constraints tend to be greater for immigrant entrepreneurs than 

for the native born. In France, only 10% of migrant entrepreneurs have access to bank loans 

against a rate of 28% for all entrepreneurs (Ibid). 

 

- 85% of migrant auto-entrepreneurs started with their own resources. 

- Only 5% declared having benefited from a non - bank loan de type such as repayable 

advance or an honour loan. 

- 3% declared having contracted a personal bank loan on their name. 

- 2% declared having benefit from a non-bank micro-loan (1% for French entrepreneurs). 

- Concerning "traditional" entrepreneurs, the majority of migrant entrepreneurs have 

financed their projects with personal, family or associates resources (62%); this is clearly 

more relevant than in the case of French entrepreneurs (49%). 

 

Survival rate: In France, data suggest that enterprises funded by immigrants have 

significantly lower survival rates than enterprises funded by native-born (OECD, 2013). 

 

For example, longitudinal data indicate that only 40% of migrant (non-EU) businesses 

created in 2002 were still in existence after five years, compared with 54% of corresponding 

native businesses (OECD, 2010:15). Using the SINE dataset, Breem (2009) shows that only 

40% of the firms created by non-EU foreign-born in France had survived five years after their 

creation (Ibid: 25). 

 

 

In summary, we can notice that there are a lot of institutional and associative 

mechanisms to help migrant people in the implementation of their entrepreneurial project. 

However, it is very important to accompany them in those steps because they generally face 

huge difficulties in dealing with financial, legal and bank issues. This coaching will represent 

the biggest deal of the Arise project. 
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INTERVIEWS 
 

Santa carne interview 

 
 

Title of the 

project / 

Name of the 

woman 

entrepreneur 

Santa Carne – Lorena Luan Rojo and Frédéric Pons 

Lead Body Lorena Luan Rojo 

Place 
Paris, district 4, Ile-de-France region, touristic and dynamic area in the 

center of the city, 2,2 million inhabitants. 

Picture 
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Description of 

the activities 

 

Santa Carne is a restaurant that offers typical Argentinian menus, dishes 

and cocktails. It was created in 2008 by Lorena and Fred, his partner, who 

had noticed in their previous jobs that they had the ability to raise 

turnover quickly. Today, it employs 10 people, serves an average of 69 

people per evening and welcomes a medium-sized or high-class public. It 

is a rather expensive and classy restaurant, open only in the evening, 

when guests have time to drink wine and consume. It has the status of 

SARL. 

The success of the restaurant, according to Lorena is due to the quality of 

the products supplied, directly imported from Argentina, to the service 

perfection. The location of the restaurant is also an important element, 

as its presence on the internet and social networks. The high salary of 

employees and the good atmosphere created within the team promote 

the success of the restaurant. 

Lorena and Fred are planning to open soon a second similar restaurant in 

the same neighborhood. 

 

Innovative 

aspect 

According to Lorena, Santa Carne is an innovative restaurant because it 

uses only fresh products from Argentina, even charcoal comes from 

Argentina. Our dishes are excellent, cooked with fresh produce and our 

cocktail menu is amazing. 

We also bet on the decoration of the restaurant, which is always neat. 

Lorena always pays attention to the smallest details: the flowers on the 

table are always fresh even if it implies a cost. They were the first 

Argentinian classy restaurant in Paris, the others were very "American 

Argentinian with local loud Argentinian music". Here, the clients will not 
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be disoriented, as it has established a very classy, cozy (fun) atmosphere 

and very well cared for. 

  

Duration Project started in 2008.  

Involved 

actors 

 

10 employees 

Lorena and Fred 

Funding 

Lorena did not receive any economic support to create her restaurant 

and did not call on associations. She has saved money and be helped by 

private investors (family and friends). 

 

Links and 

documents 

Web site and other links useful to have additional information on the 

case study. 

- Facebook : 

https://www.facebook.com/527514810692340/photos/a.532651

136845374.1073741827.527514810692340/746317868812032/?t

ype=3&theater 

- La Fourchette : https://www.lafourchette.com/restaurant-

plus/santa-carne/59635?cc=16767-

0cd&gclid=CjwKEAjwsqjKBRDtwOSjs6GTgmASJACRbI3ftzHyMEpL

WKy2oOZe_CJFt6-OosQQ4bmYeCI6x-ag8BoCsRzw_wcB 

- Trip advisor : https://www.tripadvisor.fr/Restaurant_Review-

g187147-d2032366-Reviews-Santa_Carne-

Paris_Ile_de_France.html 

- Michelin travel partner : 

https://restaurant.michelin.fr/3wuhcx4/santa-carne-paris-04 

 

 

 

 

 

https://www.facebook.com/527514810692340/photos/a.532651136845374.1073741827.527514810692340/746317868812032/?type=3&theater
https://www.facebook.com/527514810692340/photos/a.532651136845374.1073741827.527514810692340/746317868812032/?type=3&theater
https://www.facebook.com/527514810692340/photos/a.532651136845374.1073741827.527514810692340/746317868812032/?type=3&theater
https://www.lafourchette.com/restaurant-plus/santa-carne/59635?cc=16767-0cd&gclid=CjwKEAjwsqjKBRDtwOSjs6GTgmASJACRbI3ftzHyMEpLWKy2oOZe_CJFt6-OosQQ4bmYeCI6x-ag8BoCsRzw_wcB
https://www.lafourchette.com/restaurant-plus/santa-carne/59635?cc=16767-0cd&gclid=CjwKEAjwsqjKBRDtwOSjs6GTgmASJACRbI3ftzHyMEpLWKy2oOZe_CJFt6-OosQQ4bmYeCI6x-ag8BoCsRzw_wcB
https://www.lafourchette.com/restaurant-plus/santa-carne/59635?cc=16767-0cd&gclid=CjwKEAjwsqjKBRDtwOSjs6GTgmASJACRbI3ftzHyMEpLWKy2oOZe_CJFt6-OosQQ4bmYeCI6x-ag8BoCsRzw_wcB
https://www.lafourchette.com/restaurant-plus/santa-carne/59635?cc=16767-0cd&gclid=CjwKEAjwsqjKBRDtwOSjs6GTgmASJACRbI3ftzHyMEpLWKy2oOZe_CJFt6-OosQQ4bmYeCI6x-ag8BoCsRzw_wcB
https://www.tripadvisor.fr/Restaurant_Review-g187147-d2032366-Reviews-Santa_Carne-Paris_Ile_de_France.html
https://www.tripadvisor.fr/Restaurant_Review-g187147-d2032366-Reviews-Santa_Carne-Paris_Ile_de_France.html
https://www.tripadvisor.fr/Restaurant_Review-g187147-d2032366-Reviews-Santa_Carne-Paris_Ile_de_France.html
https://restaurant.michelin.fr/3wuhcx4/santa-carne-paris-04
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The QG interview 

 

 

Title of the 

project / 

Name of the 

woman 

entrepreneur 

Le QG – Rookya Camara 

Lead Body Rookya Camara and Patrick Yinkem 

Place 
4 rue Boinod 75018 Paris, Ile-de-France region, popular area with a high 

rate of immigration 

Picture 
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Description of 

the activities 

 

The QG is a restaurant specializing in Cameroonian and Congolese 

specialties that offers typical dishes based on fish, chicken, pork, grilled 

and braised meat, seasoned with spices from the country. The 

restaurant welcomes a public mainly Cameroonian, Congolese or 

originating from other African countries. They are usually regulars 

coming from the neighborhood or acquaintances who come especially 
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to find the flavors of their country at the restaurant. The restaurant 

serves an average of 20 meals per night. On Sundays, it is rented for 

private celebrations or birthdays, which allows it to increase profits and 

to be able to live. The manager has just opened two months ago, 

another restaurant of the same type, in the 11th arrondissement of 

Paris. 

Innovative 

aspect 

This restaurant recreates a very typical atmosphere of Africa with music 

and a local decoration where customers feel good. Here, they find the 

colors and flavors of the country. This is very important for migrant 

communities, who can find places where they feel "at home" in the host 

country? 

 

Duration The project started in 2007. 

Involved 

actors 

 

Four people are working in this restaurant: the manager, a cook, a 

waiter and for a few months his nephew who helps her in the 

administrative and management tasks. 

 

Funding 

She did not need associations support to set up her restaurant, but she 

relied on her own resources and those of her family. 

 

Links and 

documents 

The restaurant does not have a website and is not present on social 

networks. It works mainly through word of mouth. 
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La cantina de Gloria interview 

 

 

Title of the 

project / Name of 

the woman 

entrepreneur 

La cantina de Gloria – Gloria Avilla 

Lead Body Gloria Avilla 

Place 
Paris, Ile-de-France region, touristic and dynamic area in the center 

of the city, 2,2 million inhabitants. 

Picture 
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Description of the 

activities 

 

La cantina de Gloria is a project set up in 2014 by Gloria Avilla, which 

consists in selling Latin American sándwich (perritos calientes) on a 

trike bike in the city of Paris. Gloria travels by bike to the cultural, 

touristic places and festivals of Paris to sell her perros calientes, 

empanadas or quesadillas. She also works sometimes on corporate 

events. The idea of the project was born because for Gloria, who is 

Colombian, the French hot dogs were very bad. She decided to 

reproduce a Colombian recipe and to propose to sell them on a 

bicycle, as she appreciated much this means of transport. Initially, 

she had no kitchen skills but she was very motivated by the project. 
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Her audience is mainly French,curious and quite wealthy people. She 

tells us that her perritos calientes "are not for everyone, but for 

people of a certain level, the bobos". A perrito caliente costs on 

average 7 euros and is made with organic products and artisan 

bread. 

 

Innovative aspect 

The innovative character of this project is the trike bike. Gloria was 

the first person to sell Latin American sandwiches by bicycle in Paris. 

She told us that today there are many bicycle manufacturers of this 

type, but in 2014, it was very difficult to find one. She bought her 

bike in Holland. This is also an innovative project because of its Latin 

America specialty and the self-entrepreneurial status of Gloria and 

her model business, which enables her to reduce costs related to 

renting premises, staff salaries, accounting, etc. 

 

Duration Project started in 2014 

Involved actors 

 

Gloria works alone, she is self-entrepreneur, but she says she 

receives great support from her spouse and friends in her daily life. 

Funding 

To implement this project, Gloria received a loan from ADIE, she 

used also her half-time salary as an administrative employee in a 

French university, which she maintains until now and which allows 

her to finance her activity and she benefits from the help of her 

spouse, who was the guarantor of the project. 
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Links and 

documents 

Gloria does not have a website but she is present on facebook 

(https://www.facebook.com/lacantinadegloria) and on a number of 

internet pages available from google: 

http://www.lemonde.fr/m-actu/article/2014/07/29/le-chien-chaud-

latino-de-gloria-avila_4462138_4497186.html  

http://tttruck.com/foodtruck/la-cantina-de-gloria  

http://www.mademoiselle-dentelle.fr/prestataires/la-cantina-de-

gloria/  

http://bossavelo.com/la-cantina-de-gloria-le-foodbike-aux-saveurs-

latinos-a-paris/  

In the future, she would like to employ a person responsible for 

communication, because this is not her specialty and she says she is 

running out of time to be able to devote herself fully to all the 

activities necessary for the evolution of the project. 

  

 

http://www.lemonde.fr/m-actu/article/2014/07/29/le-chien-chaud-latino-de-gloria-avila_4462138_4497186.html
http://www.lemonde.fr/m-actu/article/2014/07/29/le-chien-chaud-latino-de-gloria-avila_4462138_4497186.html
http://tttruck.com/foodtruck/la-cantina-de-gloria
http://www.mademoiselle-dentelle.fr/prestataires/la-cantina-de-gloria/
http://www.mademoiselle-dentelle.fr/prestataires/la-cantina-de-gloria/
http://bossavelo.com/la-cantina-de-gloria-le-foodbike-aux-saveurs-latinos-a-paris/
http://bossavelo.com/la-cantina-de-gloria-le-foodbike-aux-saveurs-latinos-a-paris/
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Local Focus Groups 
 

 

First Focus Group: Social workers - Food project members 

 

Background 

 
 Elan Interculturel organized its first focus group on June 14th. This first meeting took 

place at the Grands Voisins (https://lesgrandsvoisins.org/), where our association is based, 

and brought together 8 people from the Food project. The Food project is a project set up by 

the associations Aurore (http://aurore.asso.fr/) and Yes we Camp (https://yeswecamp.org/), 

both present on the Grands Voisins site. It is a professional integration project aimed at 

residents of the shelters of the Grands Voisins. They are accompanied by professional cooks 

and social workers to cook and sell their dishes on the site of the Grands Voisins. They share 

their knowledge and know-how, while learning the functioning of a professional kitchen: 

organize a work plan, compose a menu, prepare a plate, etc. 

Our Focus Group took place in two stages: a presentation of the associations, the 

Arise project and the Food project, and a period of discussion and exchange of good 

practices on the subject. 

 

Social and personal needs 

 

According to the participants, the social needs necessary for the implementation of 

this type of project are as follows: 

 

- Basic knowledge of cooking 

- Be autonomous and able to produce about 20 dishes per day 

- Know how to make shopping 

- Master French 

- Want to share his knowledge and show his cook, to be passionate 

- Taking initiative 

- Rigor 

- To be welcoming, convivial to develop a good contact with its clientele  

https://lesgrandsvoisins.org/
http://aurore.asso.fr/
https://yeswecamp.org/
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Economic needs 

 

 As the Food project is working almost without money, participants said that they do 

not have a lot of information and knowledge concerning personal start-up capital necessary, 

insurance support or cost for training. Actually, the Food project is not an enterprise, but an 

associative project that aims to give some skills to migrant people who are living in the 

residential homes for migrant people at the Grands Voisins and who would like to implement 

a cook project in the future. As some migrant participant are illegal, the economic question 

cannot be deal in the same ways for them because they do not have an official and legal 

status. Furthermore, according to the participants, the Arise project training will be very 

useful in terms of economic and financial knowledge as well as in assurance support and 

legal pre-conditions.  

 

 

Learning needs 
 

The learning needs that migrant women can need to set up their projects are the 

following: 

 

- Knowledge of the legal and health framework (cold chain training, kitchen safety, 

accounting, IT, etc.). 

- Have a background in mathematics and accounting 

- Know the basic principles of business creation and the necessary administrative procedures 

(insurance, banks, charges, etc.) 

- Knowledge of the basic elements in management (management of employees, time, 

organization, etc.) 

 

In summary, according to the participants, the project could support the social needs 

in terms of networking and communication. The meeting with external professionals during 

the third module also appears as an important element in the Arise project. According to the 

participants, it seems important to put in place training modules simplified, accessible to the 

participants as much content as of language level used. It is also recommended to use a 

participatory methodology to give them an active role in the implementation of their project 

from the outset. 

This Focus Group was an opportunity to discuss existing partners and associations 

working in the same field, which could help us in the selection of women participating in the 

Arise project. It also allowed us to see the strengths and weaknesses of the Food project, 
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which we can take into account for the implementation of the Arise project. 

 

 

Second Focus Group: Migrant women 

 

Background 
 

The second Focus Group was held at Boutique Ephémère in the north of Paris. The 

meeting was attended by 9 people, including 8 migrant women from Africa. The meeting 

took place in three stages: 1- presentation of the association Elan Interculturel and the 

Project Arise; 2- Playful activities on the prerequisites to the establishment of a food 

entrepreneurship project; 3- sharing and exchanging proposed answers. 

 

The playful activity consisted of three trees representing the three themes (personal 

skills, learning needs, external skills). Each participant received a few papers on which they 

had to write the resources and skills they thought necessary for each tree and then had to 

put them on the corresponding tree. 
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Social and personal needs 
 

According to the participants, the social needs necessary to set up such a project are 

as follows: 

 

- Mental steel  

- Good physical condition 

- Joy 

- Fantasy 

- Team spirit 

- Patience 

- Creativity 

- Diplomacy 

- Curiosity 

- Rigor 

- Management capacity 

- Organization  

 

 
 

 

Economic needs 
  

 All participating women told us that they suffer a huge lack of information in terms of 

economic and legal needs necessary to implement a start-up and recommended us to 
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dedicate particular attention to this point in our trainings. We could get some information in 

our interviews and desk research concerning the various existing aid schemes and 

associations or institutions that are helping migrant people to implement such a project.  

 

 

 

 
 
 
 
 
Learning needs 
 

Concerning the learning needs, the participants assert that the following elements are 

necessary for the implementation of a culinary entrepreneurial project: 

 

- Culinary skills 

- Art of presentation 

- Knowledge in management and accounting 

- Knowledge in hygiene and safety rules 

- Legal knowledge 

- Knowledge of social and solidarity economy and organic                                                                            

-Langages 
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Arise project support 
 

In summary, the Arise project can support social needs, according to the women 

participant, in terms of:  

 

- Partnership 

- Network 

- Support from community, family and friends 

- Financing 

- Possibility of childcare 

- Coaching 

- Market research 
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 In summary, it is interesting to note that between the first and the second Focus 

Group, a number of recommendations come back, such as the need for training in 

accounting, economic issues, management, hygiene and safety, language practice, rigor, 

personal motivation and knowledge of the culinary field. However, for the associative 

associates, the personal skills cited in the first place concern practical knowledge (culinary, 

organizational, linguistic, etc.). On the other hand, migrant women attach particular 

importance to the elements related to their professional practice, such as childcare, support 

for the environment, physical fitness or financial support. Regardless of the point of view 

adopted, it would seem that the elements shared during these two meetings are necessary 

for the implementation of an entrepreneurial project. 
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